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Mav 30, 2007

Scott M. Stevens, RHU
S.M, Stevens and Associates
12002 Pacific St

Omaha, NE 68154

Dear Scott:

I just wanted 1o drop you a quick line to let you know Irow much our agency is using The HSA Tool

Kit, and helping our agents close sales in the process! As HSAs and qualificd high deductible plans

continge to prow in popularity, cruplover groups will be relying on agonfs conmmitted 1o HSAs to help

them and their emplovees understand the anigue featares of the plan and spending account. The H3A

Tool Kii is THE ONLY markeling and communication system we ve scen thal addresses every aspect
1l <

and detail of the concept. enabling us to successfully close the emplover. and educate and scll the
ciplovees.

We gimph can’t fmagiae (rving (o market and sell HSA based healily plans without The HSA Tool
Kit. Congratulations on "striking ofb” with The HSA Tool Kit. and belping our agency do the same
with our emplover clients!

Dk W Blankenship, LUTCF
President/Founder
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K00.666.0193 14405 Waliers Rd.

713-622-360{ (fax) Suite 424
713.582.6140 (mobile) Houston, TX 77014




